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You may have noticed those little black and white square barcodes that have been popping up everywhere - in magazine advertisements, on billboards, on web pages - everywhere.

They’re called QR Codes, if you didn’t already know. Chances are, you’ve used them before as they are growing in popularity amongst mobile users and businesses alike.

But did you know that QR codes can help grow your small business? It’s true. In a nutshell, QR codes are hyperlinks that can help connect the offline world to the online world. Businesses are using QR codes on their printed advertisements to direct users to mobile landing pages where they can interactively get more information about your company or offer.

This convenient integration between print and the internet using mobile devices gives a new definition to marketing communications and efforts. 

Years ago, only big companies used QR codes because the technology seemed prohibitively expensive; however that’s not true anymore. Even the smallest of companies are using them to promote products and services and to engage with their customers. 
One key feature of QR codes is that they do not require bulky scanners in order to be scanned as with traditional bar code readers; instead, a mobile phone can handle the job of scanning a QR code.

What does this mean?

Consumers scan these codes right on the spot with their smartphones to look up prices on store items, to get special coupon offers, to get product or service details, to download free apps, and more.  
The beauty of the QR code is that it connects your business with your customers and potential customers in a revolutionary way. Now that just about everyone has a smartphone, which they carry everywhere they go, QR codes are a great way to market. 
The only potential obstacle is to get your audience to scan those QR codes; which can be used to build a list of subscribers, to make special discount offers, to send consumers to your online content, and more.
You’re going to read 10 commonly asked questions that small business owners might have about QR codes, but first a little history lesson.

With this background in mind, let’s move on to answering some questions that business owners often have regarding QR codes.

1. What is a QR Code and What Does “QR” Stand For?
“QR” stands for “quick response,” which refers to the main strength of QR codes for business owners. They elicit a quick response from your customers (quick, as in nearly instantaneous).

Business owners today are always looking for ways to connect with their customers and potential customers faster. One way you can do this is by integrating QR codes into your business model.
QR codes are relatively new in America, but they’ve been around for more than a decade in Japan (The Japanese always seem to be early adopters of the newest technology!).  
While regular barcodes work fine for their intended purposes (like holding the information of products in the supermarket) they have one limitation. Namely, they cannot store a whole lot of data. Barcodes are read one-dimensionally, and can only store 20 digits. All the different combinations of 20 digits is a lot of data, however it pales in comparison with the data requirements of most businesses. 

That’s why QR codes are two dimensional, as there are vastly more combinations to make from multiple dimensions of digits. In fact, each QR code can store thousands of digits, unlike the 20 of the barcode, which can be configured in millions of different ways. They can store information that instructs mobile users to open up certain web pages, to access certain apps or to perform various tasks related to the internet.
2. How Do QR Codes Work?

Although they may seem difficult to understand, QR codes are quite frankly very easy to use.

Once created and properly placed, QR codes can simply be scanned by a mobile device that is equipped with a camera and QR code reader. 

When a mobile user scans the QR Code using the device’s camera, they are transferred to your destination, which is usually a mobile landing page where they can get more information or take the next action.   
Once a QR code is scanned the encoded information automatically triggers a range of actions on the user's device based on your destination. This includes: 
· Viewing a Special Offer

· Viewing Directions or a Map to Your Location

· Viewing Your Social Media Profile

· Dialing Telephone Number

· Sending a Text Message

· Sending an Email

· Downloading  Your Contact Details   

· And much more!

3. What Types of QR Code Readers are Required by Mobile Users and How Much do They Cost?
Most smartphones today come equipped with QR code reader applications, but there are many others that can be downloaded for free on popular smartphone platforms such as iPhone and Android.

It doesn’t matter which reader your customers will be using. If you make a QR code, then your customers will be able to read it. 
4. What Types of Businesses Can Use QR Codes?

Just about any type of business or organization can use QR Codes as a marketing tool. As long as your target market uses smartphones (as most people do), QR codes present a fresh, new way to differentiate your business and reach your audience in an engaging, interactive manner.  
5. Why Should I Use QR Codes?
Again, why shouldn’t you use QR codes to promote your business? You can use QR codes to supplement your normal advertising campaign to give users a way to access information about your product quickly. 
Because most of your customers carry smartphones, a QR code will give them the opportunity to connect instantly with anything that you are trying to promote.
Let’s say one of your customers is walking down the street and he or she sees a poster for one of your products (this poster does NOT have a QR code).
One of two things can happen:

1) He Or She Is Completely Uninterested In Your Product, In Which Case - Good riddance! Provided the poster was well designed to appeal to your customer base, if a customer isn’t interested, then he or she isn’t a good prospect. Let’s move on to people who are interested.

2) He Or She Is Interested In The Poster - interested enough to stop and think about your product or service. They may keep walking after only considering it for a few seconds. This is still considered a “success” because your business is gaining attention.  Or, they stop to really think about what your company has to offer them. The latter case is where QR codes can really do a lot of work for your business. 
Let’s say the interested customer reads the information on the poster, becomes intrigued and then wants to find out more information about your business, the product, or the special offer. 
As with most advertising, maybe they intend to get more information once they return home and get in front of their computer. Or, maybe they will try to remember to ask someone they know about your business, products, or services.  
Most of these people, however, will not take any additional action at all. There are a million different things that strive for people’s attention every day: The TV ads, radio ads, Internet ads, billboards, articles, flyers and more. For most people, what we see on a daily basis is highly filtered and tuned out due to the excess of incoming information.

Let’s rewind the scenario. What if this interested customer had the ability to look up your business or offer on the spot? And let’s say they could do this quite easily with the click of a button on their smartphones. 
This is why QR codes are valuable to any business, big or small. The size of your company doesn’t matter because it instantly connects your consumer with as much information about your business as you would like to impart.
6. But Can’t I Do That With Conventional Advertising?
You could... but that’s so 20th Century. Marketing in the 21st Century is all about creating an interactive and engaging experience with your customers. 
QR codes make the process both interactive and more fun.

Consider the perspective of your customer: He or she is being bombarded on a daily basis by conventional media ads, which go in only one direction - information from business going to the customer. 
Very few marketing methods today promote information-sharing in both directions. QR codes have the ability to change that paradigm.
7. What Are Some Specific Advantages of Using QR Codes?

· Bridging the Gap Between Offline and Online Marketing – QR codes make it easy to integrate your offline marketing methods with your online methods. They can be placed on printed materials to drive traffic to your online properties, such as mobile websites, online videos, and more.
· Convenience – QR Codes provide a convenient one-step process to send users to your preferred destinations. They can be integrated with various marketing materials including direct mail, outdoor displays, websites, Tshirts, and more.
· Instant Gratification – QR codes provide instant gratification to your users and eliminating the need for them to wait until they get in front of a computer to see what’s behind the QR code.
· Cost-Effective and Versatile – QR Codes can help reduce waste by reducing your need to pay for excessive printing and postage costs. Best of all, they don’t cost anything to produce, yet can have a great impact on your marketing strategy. 
· Change Destinations on the Fly without the Need for Reprint – If you need to change an offer, or the destination of a QR code, it can be done on the fly without the need for recreating and reprinting the code.

· Measurable - QR Code actions can be tracked with various analytic tools you can see how well they are working for you.  

· Competitive Advantage – Since QR codes are still gaining popularity, being one of the first businesses to use them in your industry can give you the competitive advantage.  
8. What Kinds of Things Can I Do With QR Codes and How Do I Create Them?
There are many free online QR code makers to choose from. You can do a simple Google search and you will see a huge selection. 
When creating your QR code, just enter the details on the page and voila! You have your very own QR code that’s uniquely tailored for your business.

As far as what you can do with them… The question is “what can’t you do with QR codes?” No matter how big or small your business is, the possibilities are truly endless.

· Offer Coupons – everyone loves a great deal, so use QR codes to reel your audience in with hot discounts and coupons.

· Build a List – use QR codes to get new mobile subscribers on your text message marketing list.

· Share Product Details – releasing a new product or service? Use QR codes to let the public know all of the details.

· Share Event Details – have a new event coming up? Use QR codes to tell the world about it.

· Build a Social Presence – send mobile users to your Facebook, Twitter, LinkedIn, and other platforms to help build a social following.

· Share Videos – send mobile users to your online videos, which could be product demonstrations, commercials, and more.
· App Downloads – do you have a mobile app? Use QR codes to allow users to download your free app, which will help you stay connected to them.

· Give Directions to Your Establishment – Use QR codes to show your business’s address, directions, hours of operation and more to increase foot traffic.
These are just a few ways that QR codes can be used. A professional mobile marketing consultant can help you create QR codes and determine the best way to use them for your particular business.

9. Where Should I Put My QR Code?
Anywhere! Really, there’s no right or wrong place to put a QR code these days. Above all else, be creative and put it somewhere that will surprise and excite your customers. 

Here are some ideas: 

· Your business cards
· Print advertisements, such as brochures, flyers and postcards
· Other direct mailers

· Your website

· Event displays

· Inside your establishment

· T-shirts
· Vehicles

· And much more!

Just be sure to make it clear to your customers what your QR code will link to. That way there’s not too much of a surprise waiting for them on the other end (although surprises can be good too...).
10) What’s The Future For QR Codes?
The future for QR codes is limited only by the imaginations of marketers and business owners. With virtually all consumers having a smartphone in their pocket these days, QR codes won’t be going away anytime soon. In fact, their popularity is expected to continue to grow.
QR codes allow you to creatively connect with your customers in exciting ways. Take advantage of them to grow your business and to strengthen your relationship with your customers and potential customers alike.
If you are ready to embark on the QR code journey and stay in line with the latest form of mobile technology, contact me today at ____________ for a free, no-obligation consultation about how to get started.
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